
Target Market:  _______________________________________________________

Geographic location:

Demographic characteristics (age, sex, income, family/single/adult couple, etc.)

Behavioral characteristics (new/repeat, length of stay, amount spent, etc.) 

A. ASSESSMENT OF MARKET POTENTIAL
Size of market (number of individuals):

Seasonal variation in this market?

Special needs of this market?

B. MARKETING EFFORT
How will market be reached?  (Advertising, etc.)

Goal for this market:

Worksheet 8.2:  Target Market Evaluation
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